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A View From the Bridge

A SEPTEMBER HAPPENING THAT FETES ART AND CARS IS SHIFTING PERCEPTIONS ABOUT BOTH.

Who's to say that cars, golf and

art dont mix? The Bridge, a

unique celebration of creativity

and vehicular culture, returns for

the third time on Sept, 15 with a

motley crew of notable automobiles

(vintage and new) and the

September Art Fair at The Bridge,

a roundup of 12 contemporary

galleries set up on the site of the

historic Bridgehampton Race

Circuit that today is a golf club,
This uncommon pairing

of realms is quickly gaining

in popularity. Automotive

enthusiasts from all over the globe
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BY ERIC CANELLE

have been drawn to see and be
seen among an unprecedented
lineup of vehicles, Last year the
stars of the show included a 1957
Jaguar XKSS, the first of 16 built; a
1957 Porsche Speedster, originally
raced by factory driver Lake
Underwood and a veteran of the
Bridgehampton Race Circuit; and
a 1968 Chevrolet Corvette NART
Le Mans race car.

The art component is equally
impressive. Organized by Suzanne
Butler from CANADA and Max
Levai and Pascal Spengemann
from Mariborough Contemporary,

this year the fair has doubled the
number of partaking galleries;
participants include Reyes Projects,
Johann Kénig Galerie, Vito Schnabel
and David Zwirner Gallery.
Engineering geeks will
be thrilled to learn that the
sponsoring brands—think
Pagani, McLaren and Rolls-
Royce—are dispatching their
chief designers and engineers to
share insight into their respective
creations. The same can be said
about horology enthusiasts, who
will experience the debut of a
never-before-seen limited-edition
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watch by Richard Mille, one of
the event’s major underwriters.
“Since buying this property,
the land was calling for this,” says
Bob Rubin, the event's co-creator
who has owned the race circuit
and founded The Bridge golf
club. “1t’s about celebrating the
art, history and function of the
automobile to reimagine what a
concours could be. As The Bridge
continues to grow its car and
contemporary art elements, we are
shifting perceptions.” Sept. 14-16,
1150 Milistone Road, Bridgehampton,
bridgecrama.com
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